aasman job description

Account Manager

A. Position
Job Title
Supervisor
Status

Account Manager
Director of Client Strategies
full-time, indeterminate

B. Context statement
Aasman (AAS) is a full-service brand communications agency providing integrated communications
solutions of all kinds to our clients, from brand clarification to identity systems, media planning,
developing and producing advertising campaigns, marketing and communication materials, display
materials and web design and development.
Our in-house services encompass the full range of agency activities, including strategic planning,
project management, media planning and placement, creative development, content generation,
production, impact measurement and analysis. We work with freelance writers, photographers and
other content providers on an as-needed basis. On larger projects, we partner with market research
consultants and member agencies of our Trans-Canada Advertising Agency Network.
C. Job summary
Reporting to the Director of Client Strategies, the Account Manager has a senior team role in
developing client business, relationships and profitable outcomes for the firm (Aasman). The position
interacts with and engages clients; oversees, coaches, guides and manages client projects in terms of
service and product quality, budgets and relationships in order to deliver the Aasman solution to meet
client needs.
D. Main Duties
Acts as the primary liaison between multiple clients and AAS which involves:
•
•
•
•

•
•

•

developing a strong understanding of the clients’ environment, business purpose and services as
it relates to communications and marketing needs, so as to converse with the client in a credible
way;
interviewing clients and clearly identifying their needs and requirements and determining and
defining customer-specific project needs (needs assessment) including target audience, tactical
plans, timelines, budget, etc.;
researching needed information on the client, their business or project as required by the
creative team or by the Account Manager to properly prepare a project brief;
writing and preparing a project brief where none is provided by the client – an outline of the
details about the client and the project in terms of client expectations and objectives; where one
(or a statement of work) is provided by the client, preparing a summary and edit following a
meeting with the client on the project;
working within the AAS project team to develop solutions which will meet client needs; present
the creative brief;
contributing, planning, and developing planning details with the project team plan: involves
writing clear specifications, item/product/service cost estimates; working team to produce
schedules, product specifications, distribution plans, media strategies, etc. on all aspects and
stages of products and services required for the project; comparing these against previous cost
estimates, and preparing written formal estimates for AAS internal and client approval;
providing active client contact on each project to keep the client updated, and to pro-actively
anticipate and support customer needs while ensuring control of the project budget and

Job Description

Account Manager

1 of 2

•
•
•
•

timetable;
delivering active account management in terms of follow-up on all services/projects to proactively anticipate customer short and longer-term needs.
Soliciting client feedback on an ongoing basis, to develop and maintain an understanding of the
client’s perception of AAS services and to focus on creating and shaping realistic needsand
expectations of those services.
Liaising with all present and prospective clients to improve and build upon the quality of
understanding between the company and its clients, and to strengthen the company’s business
presence and contacts in the market place.
Working closely with other AAS staff and teams to share account experience and relevant
knowledge of individual clients, to ensure the consistent delivery of quality services offered to all
clients.

E. Requirements
• Strong knowledge of communications methods and techniques including marketing, advertising
and public relations
• Marketing skills to promote AAS brand and services
• Knowledge of project management process and practices
• Knowledge of planning methods and techniques
• Knowledge of general office practices and procedures
• Strong analytical skills
• Exceptional communication and presentation skills
• Strong networking skills
• Strong project management skills
F. Additional skills
•
•
•
•
•

Knowledge and experience with Google AdWords
Familiarity with CMS platforms such as WordPress
Experience in marketing automation software and workflow building
Fluent in English and French
Understanding of SEO
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